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REVOLUTIONARY TECHNOLOGICAL

SOLUTIONS IN POLAND

The Bath & Ceramics 2025 trade fair took place on February 18-20, 2025, bringing together professionals, entrepreneurs, and
enthusiasts of modern solutions in the field of bathroom equipment and the ceramics industry. The event was aimed at manufac-
turers and distributors of sanitary ceramics, bathroom equipment, fittings, ceramic tiles, design and architectural companies,
developers, contractors, trade representatives, and anyone looking for innovations, trends, and modern solutions for the bathro-
om and finishing sector. The fair presented the latest collections of bathroom ceramics, fittings, shower enclosures, bathtubs,
bathroom furniture, ceramic tiles, and wellness and spa solutions. Exhibitors presented both new products and comprehensive
design concepts that respond to the dynamically changing needs of the market and the growing expectations of customers in
terms of design, functionality, durability, ecology, and sustainable development, as well as the integration of modern technologies

in bathroom spaces.

EVENT STATISTICS

5199 66

Visitors Exhibitors

15 OOOM2

Surface area

“We are very pleased with the premiere edition of the fair, we have had a lot of visitors. The
people who came here knew what they wanted — they weren't just random passers-by. We
look forward to participating in future events.”

Bath & Ceramics +48 518 739 124
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WHO VISITS THE FAIR
Bath & Ceramics expo 20257

Visitors to Bath & Ceramics 2025 included professionals, decision-makers, and individuals actively involved in the
design, production, distribution, and implementation of investments in the bathroom equipment and ceramics
industries. The eventbroughttogetherrepresentatives of bathroom equipment stores and showrooms, manufacturers
and distributors of sanitary ceramics, fittings, ceramic tiles, bathroom furniture, and installation systems and water

and sewage technologies.

SECTORAL INTERESTS
OF VISITORS

8%

Bathroom furniture and
accessories

Commercial companies,
designers, and investors
looking for comprehensive and
aesthetic bathroom furnishing
solutions.

32%

Bathroom fittings and
sanitary ceramics

The largest group of visitors was interested tiles
in new collections of washbasins, toilets,
bidets, bathroom faucets, and innovative
solutions in terms of functionality, design,

and water savings.

Bath & Ceramics
expo
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Installation systems 6%
and technologies for water

supply and sewage disposal Eco-friendly technologies

and water conservation
Installers, contractors, and technical - . .
companies interested in modern Visitors interested in products and
installation systems, concealed fittings, solutions that support sustainable
and solutions that increase installation development, reduce water and
efficiency. energy consumption, and promote
environmentally friendly materials.

N%

Ceramic tiles and stoneware
Shower enclosures,

Architects, designers, and distributors bathtubs, and bathmg areas
looking for the latest design trends, new  yjisitors interested in modern solutions
formats, structures, and tile production for shower and bathing areas, including

technologies. premium products and wellness
solutions.

+48 518 739124
www.bathceramicsexpo.com




VISITORS INCLUDED, AMONG OTHERS,

REPRESENTATIVES OF COMPANIES
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INTERNATIONAL REACH OF THE EVENT

Targi Bath & Ceramics 2025

World

The Bath & Ceramics Fair 2025 attracted 5 199 participants from
over 8 countries. The vast majority were guests from Poland
(90%). There were also representatives of foreign markets

(10%), most often from Lithuania, Slovakia, the Czech Republic,
Latvia, and Germany. There were also guests from Great Britain,
Switzerland, and Turkey.
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THE MOST IMPORTANT PROFESSIONAL FUNCTIONS
PRESENT ON BATH & CERAMICS 2025

29%

Bathroom equipment stores
and showrooms

Retailers and retail chains looking
for new collections, suppliers of
sanitary ceramics, fittings, tiles, and
comprehensive bathroom design
solutions.

21%
Construction, installation, 14%
and renovation companies :

Wholesale and distribution of

Companies carrying out assembly and building materials

finishing projects, interested in modern

installation systems and proven Distributors and importers building and

developing their range of bathroom
ceramics, tiles, fittings, and installation
systems.

product solutions.
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16% 12% 8%
° Investors, developers, and

Architecture and interior other industry players

design Production of ceramics and

bathroom fittings Representatives of investment

companies, developers, property
managers, and other entities related to
the bathroom and finishing market.

Architects and interior designers looking for
inspiration, design trends, and solutions for
private and commercial projects.

Manufacturers and private labels
developing new product lines,
production technologies, and

innovative materials.

THE MAIN REASONS WHY OUR VISITORS
PARTICIPATE IN THE FAIR

Access to new products and market launches. Visitors want to be the first to see new collections of sanitary
ceramics, fittings, tiles, and innovative solutions for modern bathrooms. 76%

Establishing business and commercial contacts. Building relationships with manufacturers, distributors, archi-
tects, contractors, and investors. 68%

Expanding knowledge about market trends and industry development directions. Bathroom design, new mate-
rials, ecological solutions, energy efficiency, water-saving technologies, and sustainable development. 63%
Special offers and conditions available only during the fair. Commercial negotiations, long-term contracts, and
presentations of new collections and solutions. 55%

Direct familiarization with products and solutions “live.” Opportunity to evaluate the quality, functionality, desi-

gn, and technology used in the products. 49%

+48 518 739124
www.bathceramicsexpo.com
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STRONG INDUSTRY REPRESENTATION
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https://bathceramicsexpo.com/katalog-wystawcow-2025/

THIS IS WHAT THOSE WHO HAVE

ALREADY BEEN WITH US SAY

w;m “The Ptak Warsaw Expo trade fair is an excellent venue for organizations

bringing together contractors. The idea that the internet would render tra-

CHEMIA BUDOWLANA de fairs obsolete has proven false, as confirmed by the success of the PWE
event”

"Although it was the first edition of the Bath & Ceramics Fair, it attracted
many experts and industry leaders. As an exhibitor, we appreciate the high

ECOI‘ “= <L/\ Qquality of the organization and the opportunity to establish valuable bu-
siness contacts. Traffic at the stands was smooth, and the layout of the
exhibition was conducive to interaction with potential customers. We are
eagerly awaiting the next edition!”

“The fair itself is fantastic, there are lots of people, great stands, it's really
worth coming.”

Sill MinTg

Bath & Ceramics +48 518 739 124
expo www.bathceramicsexpo.com 8



MARKETING AND PR

We promote each event in a comprehensive and multi-channel manner — we carry out mo-
dern marketing campaigns in the digital space, including advertising on Google, Facebook,
and Instagram, and we actively maintain a YouTube profile. We send mailings, newsletters, and
text messages, prepare elegant paper invitations, and contact potential visitors directly by
phone. We research which countries have the greatest demand for this type of event and direct
our promotional activities there in order to reach the right audience with our advertising.

GOOGLE FACEBOOK

14min 84tys

Views Clicks

1,9min

Coverage

GENERAL INFORMATION

150tys 34tys

to the website Invitations sent

150tys

Contacts in the
database

Bath & Ceramics +48 518 739 124
expo www.bathceramicsexpo.com



PARTNERS AND PATRONS

However, promoting our events is not just about advertising campaigns and sending invita-
tions - it also involves strategic cooperation with key players in the industry. We cooperate
with institutions representing the sector, industry mediaq, prestigious magazines, and cre-
ators of specialist blogs in Poland and abroad. Thanks to this, we effectively attract profes-
sional visitors and provide our exhibitors with maximum reach and measurable business

results.
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tukasiewicz
Instytut Cerarmiki
| Matariattw
Budowlanych

Polskie Zrzeszenie Ptytkarzyis an association of people professionally in-
volved in laying ceramic tiles and providing general construction services.

For 18 years, the product range and scope of activities have been constantly expan-
ding, while maintaining 100% Polish capital. From the very beginning of its activity,
WIM has been working closely with the Polish Association of Tile Installers (PZP). It
organizes training courses, conferences, and congresses for the construction indus-
try. Thanks to this cooperation, WIM can recommend qualified professionals in the
field of broadly understood construction solutions to its customers, and PZP mem-
bers can help promote professional tiling products and tools, focusing primarily on
the quality of the recommended products. The company organizes several hundred
training courses a year, during which technical innovations and the latest products
are discussed.

The tukasiewicz Institute of Ceramics and Building Materials (ICiMB) is a leading
Polish research and implementation unit within the tukasiewicz Research Ne-
twork, specializing in innovations for the ceramics, glass, concrete and compo-
site industries, offering research and development services for business, from
work on advanced ceramics and refractory materials to environmental solu-
tions and the circular economy, combining the traditions of historical institutes
with modern technological challenges.

Bath & Ceramics
expo

+48 518 739124
www.bathceramicsexpo.com



MEDIA SUPPORTING THE

FAIR Fruit Poland 2025

The quarterly magazine “Wokét Ptytek Ceramicznych” (All About Ceramic Ti-
les) is a professional nationwide magazine about the ceramic tile market, pro-
 — duction technologies, installation, and proper use. It is aimed at architects, de-
T'J YT signers, and contractors of ceramic cladding, manufacturers of ceramic tiles,
SIS CERAMICINYCH construction chemicals, and tile installation accessories, investors, distributors,
and retailers, as well as anyone interested in modern design and professional
installation of ceramic cladding.
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CONFERENCES AND EVENTS

ACCOMPANYING

« During the Bath Equipment Conference, experts discussed trends conquering
global markets. There were also lectures on elegant solutions for concealed in-
stallation, water treatment as the foundation of modern bathroom aesthetics,

and innovation and minimalism.

« In addition, participants were able to take advantage of the PZP & WIM Exercise
Zone. During the event, they learned about the modular solutions of the WIM
PLATTE SYSTEM, took part in practical installation workshops, used tile proces-

sing tools, and even... put together puzzles made of building boards.

Bath equipment

Conference
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CO-CREATORS OF THE FAIR’S SUCCESS

A SOLEMN MEDAL CEREMONY DURING THE
PREMIERE EDITION OF THE FAIR
BATH & CERAMICS 2025

QULTYZ /e PROJEKT

Ideal Standard

MQrMOrin  TAPEXDESIGN

DESIGN

KEY PARTNER OF THE FAIR
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CHEMIA BUDOWLANA
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Bath & Ceramics

expo ( 2. EDITION )

RESERVE
YOUR STAND

S OLAND, WARSAW PTAK
WARSAW

EXPO

°
The Global
//) U | Association of the
/L I Exhibition Industry

The Global Association
of the Exhibition Industry

UFl is the global association of the world’s leading trade show organisers and fairground owners, as well as
the major national and international exhibition associations. UFI endorses Ptak Warsaw Expo as an organiser
of international trade fairs.

CONTACT WITH OUR TEAM

media2@warsawexpo.eu

+48 518 739 124

Social Media Channels

fJcXinia


https://www.linkedin.com/company/weld-expo/
https://www.youtube.com/watch?v=aw3ycoigW-k
https://www.facebook.com/WeldTechExpo/
https://www.instagram.com/weldtechexpo/

